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Connect with the height 
of luxury through our 
integrated media platforms
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BOAT International magazine 
& BOAT International 
magazine US Edition

STANDARD RATE PER ISSUE GBP £ EURO € US $

DISPLAY

Double-page spread 25,784 29,909 34,378

Full page 14,294 16,581 19,059

DISPLAY (BOAT SHOW ISSUE ONLY)

Double-page spread 36,097 41,873 48,130

Full page 20,012 23,214 26,682

BROKERAGE

Double-page spread 10,138 11,760 13,518

Full page 5,513 6,395 7,351

BROKERAGE (BOAT SHOW ISSUE ONLY)

Double-page spread 14,194 16,465 18,925

Full page 7,718 8,952 10,290

PREMIUM POSITIONS

Inside front cover spread 32,054 37,183 42,739

Second to eighth double-page spread 29,394 34,097 39,191

Page facing contents (x2) 17,716 20,550 23,621

Right-hand page facing Masthead 16,423 19,050 21,897

Left-hand page facing Editor's letter 17,716 20,550 23,621

First left hand facing On Board 16,423 19,050 21,897

Full page in On Board 15,618 18,116 20,823

Outside back cover 38,549 44,716 51,398

CREATING A BEAUTIFUL ENVIRONMENT TO SHOWCASE YOUR BRAND

BOAT International
This truly global magazine is the world’s definitive and trusted title for the superyacht 

community. We cover the latest news, trends and boats to hit the water, alongside the 

lifestyle that runs alongside it, from watches and cars to destinations, property and 

interiors. BOAT International is a high-quality, collectable monthly publication that is 

commissioned, edited and designed at our head office in London to the most exacting 

standards.

BOAT International US Edition
The US market is booming – and BOAT International US Edition is the leading magazine for 

America’s big boat owners. It reaches 16,000 owners of boats 50ft and longer, 4,000 of 

which are over 100ft. BOAT US has established itself as an indispensable guide for 

discerning, affluent buyers in the multibillion-dollar US luxury and yachting markets.
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STANDARD RATE PER ISSUE GBP £ EURO € US $

DISPLAY

Double-page spread 22,629 26,250 30,171

Full page 12,696 14,727 16,763

PREMIUM POSITIONS

Bookmark and double-page spread 45,259 52,501 60,344

Right hand facing Masthead 16,973 19,689 22,630

Right hand facing Contents 16,973 19,689 22,630

Left hand facing Foreword 16,973 19,689 22,630

Left hand Facing Intro 16,973 19,689 22,630

First double-page spread 33,944 39,375 45,258

STANDARD RATE PER ISSUE GBP £ EURO € US $

DISPLAY

Double-page spread advertorial 6,324 7,336 8,432

The Superyachts

Superyacht Interiors

EXCLUSIVELY SHOWCASING THE WORLD’S MOST 
INCREDIBLE SUPERYACHTS DELIVERED IN THE LAST YEAR

The Superyachts celebrates creative excellence in the world of superyachting 

and luxury. Launched in 1987 in a luxurious coffee-table book format, The 

Superyachts is the industry reference for superyacht design and technology, 

showcasing the finest new yachts each year. This book is a tribute to the skills 

of the naval architects, interior designers, builders and artisans behind these 

incredible vessels, and to the passion of the owners who commission them.

SHOWCASING THE BEST INTERIOR BRANDS

Superyacht Interiors is a directory of the most exclusive global brands 

synonymous with onboard interiors. It’s an essential resource for the key 

decision-makers involved in creating superyacht interiors. Many of these 

designers and owners will apply the information found in the book to their 

residential projects.

P R I N T
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Boatinternational.com
THE DEFINITIVE HOME FOR THE WORLD’S MOST DISCERNING 
AUDIENCE

Boatinternational.com is the definitive destination for all things superyacht - from the 

vessels themselves to the luxury lifestyle they embody. With over 1,000,000 users at its 

summer peak in August 2024, the site offers advertisers an unrivalled opportunity to 

connect with a highly discerning and engaged audience. Visitors explore yachts for sale and 

charter, stay informed with the latest news, and immerse themselves in expert coverage of 

design, innovation, sustainability, travel and luxury living. For brands seeking a powerful and 

authentic presence in the world of yachting, boatinternational.com delivers a uniquely 

influential platform.

D I G I T A LSTANDARD RATE PER ISSUE GBP £ EURO € US $

DISPLAY

Standard formats  

(billboard, MPU, mobile leader)
35 41 47

Rich media 68 79 90

Production from 1,771 2,054 2,355

NEWSLETTER

BOAT Show Preview newsletter (per listing) 500 580 665

Daily Briefing newsletter (per day) 500 580 665

SOCIAL MEDIA

BOAT social package 4,750 5,510 6,318

BOAT SHOW SOCIAL MEDIA

Core 5,000 5,800 6,650

Enhanced 8,500 9,860 11,305

Premium 12,000 13,920 15,960

SPONSORED CONTENT

BOAT Presents 6,500 7,540 8,645

Enhanced BOAT Presents 8,500 9,860 11,305

Charter Itinerary 7,500 8,700 9,975

GA Yacht Tour 7,500 8,700 9,975
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Boatinternational.com
D I G I T A L

STANDARD

With 800 yachts over 24m for sale on the site, BOAT International offers a trusted platform 

for users to research their next purchase.

EACH LISTING RECEIVES THE FOLLOWING:

•	 Full description

•	 Six calls to action

•	 Full gallery of images and video 

FEATURED

•	 This is lower funnel enhanced listing, seen at the top of search – with strong 

conversation from reader seeing the listing to reading the full details page. 

•	 Included on the Saturday newsletter.

•	 Receives an Instagram story for each month of featured.

ENHANCED

•	 BOAT’s most dominant listing and, limited to just 6 monthly positions. This is listing 

seen on almost all BOAT content pages.

•	 Included on daily newsletter

•	 On the homepage 

•	 Highest reach

STANDARD RATE PER ISSUE GBP £ EURO € US $

YACHTS FOR SALE/ CHARTER

1-10 105 121 140

11-20 95 110 126

21-35 85 99 114

36-50 75 87 100

51+ 65 75 86

Featured 1,750 2,030 2,334

Enhanced 2,750 3,190 3,668
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STANDARD RATE PER ISSUE GBP £ EURO € US $

DISPLAY

Double-page spread 10,181 11,810 13,574

Full page 5,734 6,652 7,646

Half page 3,361 3,899 4,482

CLASSIFIED

1/6 page 940 1,090 1,253

1/12 page 592 686 789

PREMIUM POSITIONS

Inside front cover 6,833 7,926 9,110

First right hand and page facing Contents (x2) 6,315 7,326 8,421

First double-page spread 12,234 14,191 16,312

Half page Masthead/Editor’s Letter 3,954 4,587 5,272

Right hand facing Masthead/Editor’s Letter 6,117 7,096 8,156

Outside back cover 7,191 8,342 9,589

Inside back cover 6,302 7,310 8,403

Dockwalk magazine
ESSENTIAL READING FOR SUPERYACHT CAPTAINS AND CREW

Dockwalk launched in 1998 to enable captains and crew to keep abreast of industry news 

and trends as their jobs took them to ports of call around the world.

Today it is the number-one monthly magazine for yachting industry professionals.

•	 Worldwide circulation: 10,000 copies per month (print + digital downloads) 

•	 Regular distribution to all the world’s key superyacht hotspots (marinas, training 

companies, crew agencies and crew bars) 

•	 Additional distribution at all key yacht shows — Monaco, Fort Lauderdale, Miami, 

Cannes, Palma, Palm Beach, Antigua and METS 

•	 Accesses all levels of crew, especially experienced professionals –  

the average Dockwalk reader has more than nine years’ industry experience 

P R I N T
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READY   
TO RUN 

Captain Miguel Garriga has loved sailing all his life  
— and he’s got a lot to love at the helm of Galma 

work on big, beautiful sailing yachts.  
“I couldn’t believe how lucky they were!” 

When they got back to Spain, he 
spent the summer skippering a 47-foot 
Beneteau, running week-long charters. 
“There I met a guy who ran some sail 
racing teams and proposed me to be 
the captain on one of his boats — I 
enjoyed it and learned a lot during four 
years,” he says. He moved on to the 
TP52 class for another few years, until 
meeting the owner of Galma in 2008, 
who had Tiketitoo at the time. “And I’ve 
been with him since.” 

Introduced by a mutual friend, the 
owner was looking for a young captain 
for his boat. “I had no experience on 

HE MAY NOW HELM THE ULTRA-

MODERN 110-foot wallywind110 
Galma, but it was a classic yacht that 
got Captain Miguel Garriga into sailing. 
Born in Barcelona, his earliest memory 
of boating was being aboard his 
parents’ 31-foot sailboat when he was 
just a toddler. “But I really discovered 
sailing when I was 12 and 
my dad bought a 1943 
52-foot wooden ketch 
designed by Germán Frers 
Sr, which he still has.” 

Captain Miguel helped 
his dad work on the boat 
every weekend during the 
winter so she was ready 

such big boats, but he gave me the 
opportunity to learn,” he says. “I have 
to say, he was very patient with me in 
the first seasons. Running the boat, the 
crew, the racing, it was all new to me. 
But I was young and willing to learn  
and do things well.”

It’s not hard to tell Captain Miguel’s 
itching to get the new Wally yacht out 
on the racecourse. But, unlike previous 
fast-flying Wallys belonging to the 
owner, Galma is intended to be a fast 
cruiser rather than a flat-out racer. 
Galma’s owner is a firm Wally fan,  
first encountering the builder’s 
creations in Menorca one 
summer and falling head 

for the summer season. “We cruised 
around all the Med every summer 
and enjoyed it very much,” he says. 
They also participated in classic yacht 
regattas, such as Les Voiles de Saint-
Tropez and Régates Royales de Cannes.

“In 2001, my dad and I crossed the 
Atlantic with the excuse of participating 

in the Antigua Classic 
Week,” he says. “Before 
arriving in Antigua, we 
cruised from Tobago to 
Antigua for three months. 
Best time of my life.” 
There, Captain Miguel was 
amazed to meet friends 
who were getting paid to 

MIGUEL MET 
FRIENDS GETTING 

PAID TO WORK 
ON BEAUTIFUL 

SAILING YACHTS. “I 
COULDN’T BELIEVE 

HOW LUCKY  
THEY WERE!”

RISA MERL
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Exterior furniture is mostly removable, allowing 
the yacht to easily segue between cruiser and 
racer modes. Galma usually runs with four to 
five crew, but will have many more racing crew 
when she takes part in a regatta

NEW
LAUNCH
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WEATHER  
WARNING  

The Bayesian tragedy raises the question: do extreme  
weather events pose an increasing threat to superyachts? 

water. He had a case more than 20 years 
ago when a microburst caused a cruise 
ship to lose control in the port in Miami.

“It was a ‘what the hell’ moment,” 
he says. “The ship was outbound in 
the Miami ship channel and had just 
cleared the cruise ship terminal. After 
the burst, the bow started swinging to 
port on a collision course with a fuel 
barge docked on the north side of the 
channel.” The captain’s quick thinking 
in ordering all anchors dropped 
managed to save the ship.

If a microburst were to blame for 
Bayesian’s sinking, meteorologist 

IT WAS A CALM NIGHT AT 

ANCHOR, but thunderstorms 
were forecast and occasional 
flashes of light could be seen 
in the distance. The captain 
retired to his cabin, leaving 
instructions for the watch crew 
to wake him if the winds increased to 
more than 20 knots or if there was any 
sign of dragging anchor. 

At 3am the deckhand on watch 
noted that thunderclouds and lightning 
appeared to be getting closer, yet 
the wind remained at eight knots. At 
3:55am he closed the hatches as it 
started to rain. From that point, the 
weather rapidly deteriorated; the wind 
picked up to 30 knots and the yacht 
started to drag anchor. At 4:00am 
the deckhand woke the captain. The 
chief engineer woke at the same time 
and began to make preparations to 
maneuver. Any crew members who 
didn’t get up with the change in motion 
were woken to help. 

As the captain prepared to maneuver 
the yacht, the wind suddenly increased 
to more than 70 knots. At 4:06am, the 
183-foot sloop violently heeled 90 
degrees to starboard, taking less than 
15 seconds to do so, as crew, guests 
and furniture fell across rooms and 
decks. The generators shut down and 
water spilled over the starboard side 
rail; within seconds it was cascading 
down stairwells.

This is the real-life worst-case 
scenario of Bayesian, the foundering 
on August 19, 2024 near Porticello, 
Italy, that cost six guests and the chef 
their lives. In May, the UK Marine 
Accident Investigation Branch (MAIB) 

Steven Lazarus of the Florida Institute 
of Technology explains that it would 
not have been predictable. “The 
conditions favorable for microburst 
activity are well known and can cover a 
relatively broad region of hundreds of 
kilometers. However, the chance of any 
one particular location experiencing it 
can still be quite low,” he says.

If it was a tornado that took down 
Bayesian, the MAIB report points out 
that it could have only affected an area 
of 50 to 100 meters across, which would 
explain why a neighboring vessel that 
dragged anchor in the same direction 

released an interim report with 
these details. In addition to 
commissioning a stability 
study — which concluded that 

with the centerboard raised, 
the yacht could not return to an 

even keel after heeling more than 
70.6 degrees — the MAIB had the 
UK’s national meteorological service, 
the Met Office, analyze that night’s 
weather conditions.

Its study of satellite imagery 
indicated that a “mesocyclonic 
storm front was demonstrating the 
properties of a significant supercell 
with associated downdrafts and 
possible near-surface winds in excess 
of 100mph.” It concluded that a 
mesocyclonic storm was highly likely,  
a supercell was probable, and 
tornadoes and downdrafts were 
possible. In other words, the wind 
that pushed over the yacht could 
have come from a hurricane-force 
downdraft or a tornado associated 
with a severe thunderstorm. 

Supercells are the least common 
and most dangerous type of 
thunderstorm. They typically occur 
over the central US and are fairly 
unusual in the Mediterranean. They 
spawn most large, violent tornadoes 
and have two downdraft regions. 
While all thunderstorms have 
downdrafts, they normally aren’t 
powerful enough to knock down a 
large yacht. A microburst, on the other 
hand, is an intense downdraft where 
wind speeds can exceed 100mph at 
the location it first strikes.

Maritime attorney Michael Moore 
describes it like a bomb landing on the 

KATE LARDY
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did not sink. The MAIB calls it a tornadic 
waterspout, which Dr Lazarus says 
is a misnomer. “If the storm had a 
mesocyclone, then it is a tornado over 
the water, not a spout. Waterspouts are 
different in how they form; they are 
smaller and less violent,” he says.

The big question is whether captains 
can expect more frequent and more 
intense weather events in coming 
years, as numerous studies have 
linked an increase in extreme weather 
with global warming scenarios. One 
specifically, “Effect of a Positive Sea 
Surface Temperature Anomaly on a 

Mediterranean Tornadic Supercell,” 
concluded that warm sea temperatures 
“may favor supercell formation and 
intensification over the Mediterranean.” 
The sea temperature that night around 
Sicily was a record high of about 30°C. 

The Bayesian investigation is 
ongoing. It will be interesting to see 
what guidance the MAIB will offer on 
actions to be taken in extreme weather 
in its final report. As Captain Jonathan 
Kline says: “Coming up with a RASOP 
for a severe weather anomaly, rapid 
catastrophic flooding and abandon ship 
while at anchor — that will be a first.”  

Captain

THE WIND 
SUDDENLY 

INCREASED TO 
MORE THAN 70 

KNOTS. THE SLOOP 
VIOLENTLY HEELED 

90 DEGREES TO 
STARBOARD, AS 

CREW, GUESTS AND 
FURNITURE FELL 
ACROSS ROOMS 

AND DECKS

WORST
CASE
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THIS MONTH cruising on the wallywind100 / spotlight on Captain Dudley Hooper/ the extreme weather threat 

CAPTAIN MIGUEL GARRIGA has loved sailing 
all his life, and being at the helm of 110-foot  

Galma is a dream come true. Launched in 2024, 
this Wally isn’t a flat-out racer, but it still offers 

plenty of speed to go along with luxury and 
comfort. Read more overleaf…

CAPTAIN
Stories, experiences and products from the bridge
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Crew

THE TOP OF  
THE LADDER

Promotions may get more scarce for senior crew, but there are ways to  
prepare yourself for the opportunities that do arise

ERICA LAY

company or use an appraisal 
to outline your ambitions. If 
that’s not possible, take them 
for a coffee and have an 
informal chat. 

Frame it professionally, 
so rather than expressing 
dissatisfaction with your 
current role, explain 
you’re looking at long-

term growth. Ask what gaps 
they see in your readiness and 
request opportunities to take on 
new challenges. Most captains 
appreciate crew who take 
ownership of their development  
as long as they remain a team 
player while doing so. 

Lead from where you are 

Leadership at the top isn’t just 
technical, it’s cultural. Captains 
and pursers set the tone, and those 

vying for such roles should already be 
contributing positively to team dynamics.  

Support your team. Mentor junior crew. 
Share your knowledge. Be calm under 
pressure. Flag issues early. Lead with 
transparency and clarity. You’ll stand out 
for how you help keep things running 
smoothly and how you make others feel  
in the process. 

Stay ready for the call 

Big promotions often come unexpectedly. 
Maybe someone leaves, gets sick or 
rotates out early, and suddenly there’s a 
gap to fill. The best way to get the nod? 
Be the person who’s already one step 
ahead. Stay sharp, keep your tickets up 
to date and make sure the people around 
you know you’re ready and capable. When 
that chance arrives, it won’t feel like a 
leap. It’ll feel like the natural next step.  

CAREER PROGRESSION in 
yachting rarely follows a linear path, 
especially at senior levels. Every 
yacht is run differently, but patterns 
do emerge among crew who rise 
from officer to captain, or from chief 
stew to purser. The next step often 
pops up without warning, so smart 
senior crew prepare well in advance. 

Whether you’re eyeing the top job 
or your next step within leadership, 
readiness is a mix of mindset, 
visibility and deliberate professional 
development. 

Take the initiative before  

you’re asked 

One of the most consistent traits 
among those ready to advance is 
that they’re already operating 
at the next level, competently 
and without fanfare. This 
doesn’t mean overstepping, 
but proactively supporting your 
current leader and learning what 
their role really entails. 

If you’re an officer, ask to lead drills or 
contribute to voyage planning. If you’re 
a chief stew with purser ambitions, 
get involved in crew logistics, financial 
reporting or compliance. Learn how to 
support your captain or department head 
rather than just running your own team. 

Sharpen skills that set you apart 

At senior levels, it’s not just about ticking 
boxes, it’s also about mastering the 
systems and leadership qualities that 
keep yachts compliant, safe and high-
functioning. Review the MCA guidance 
for your next rank, assess where your 
gaps are and start closing them. 

That might mean brushing up 
on ISM audits, understanding MLC P
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implications or improving your 
working knowledge of crew contracts 

and financial reporting. For prospective 
captains, technical fluency is assumed, 
but emotional intelligence, project 
management and the ability to navigate 
owner/guest relationships often define 
long-term success. Leadership at this 
level is as much about people and 
pressure as it is about procedures. 

If you’re serious about moving up, 
don’t wait for a vacancy to start behaving 
like someone who already belongs there. 

Communicate your goals clearly  

and professionally 

Captains don’t promote on guesswork. 
If you’re looking to step up, especially 
on your current vessel, you need to 
communicate that goal clearly. Book 
time with your captain or management 

dockwalk.com | July 2025 43

IF YOU’RE SERIOUS 
ABOUT MOVING 
UP, DON’T WAIT 

FOR A VACANCY TO 
START BEHAVING 

LIKE SOMEONE 
WHO ALREADY 

BELONGS THERE

CAREER
ADVICE
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Dockwalk.com
A NEW AND IMPROVED DOCKWALK.COM, WITH EXCITING NEW 
OPPORTUNITIES FOR SHOWCASING YOUR BRAND TO OUR AUDIENCE

On Dockwalk.com, we offer display advertising across the entire site with large and 

engaging formats on all pages

These formats place your brand firmly around content being read by captains and crew

DIGITAL DISPLAY
You will be one of up to 10 tenancy advertisers per month across the site in rotation over 

almost every page

NEWSLETTER DISPLAY ADVERTISING 

Standard display advertising in our newsletters

SOCIAL MEDIA CAMPAIGNS
We have two opportunities for social media campaigns on the Dockwalk platforms 

Organic posting: Dockwalk offers a month-long social campaign with 6 posts over 

Facebook, Instagram and LinkedIn 

Paid-for posting: There is also the opportunity to enhance the campaign through 

Dockwalk matching their audience across the social platforms and pushing a paid for 

campaign for greater reach 

DOCKWALK PRESENTS 

Dockwalk presents is our sponsored content package. Our commercial editor will write a 

piece for the brand which will then be promoted over 10 social posts and 4 newsletters 

over a month period 

D I G I T A LSTANDARD RATE PER ISSUE GBP £ EURO € US $

DIGITAL

One month tenancy (1 of 10 advertisers) 1128 1304 1500

Production from 677 783 900

NEWSLETTER

Daily rate 335 388 446

SOCIAL MEDIA

Organic 1,880 2,174 2,500

Paid for from 752 870 1,000

“DOCKWALK” PRESENTS” SPONSORED CONTENT

Dockwalk presents 2,632 3,043 3,500


